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About Me

| am a Swiss-based designer, working from Langenthal in Bern for clients in
Switzerland, Germany, Spain, and across the world. Fluent in both English and
German, | am able to communicate effectively across a range of markets and
Industries, while continuing to learn on the job, day in and day out.

With 15 years’ experience working with some of the largest companies across
multiple markets, | am adept at finding the right solution for every challenge.
The client, my key stakeholders, and, first and foremost, the users are at the
centre of all my endeavours.
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User Centered

Design Thinking

Accessibility

SKills

Reusable

lterative

Hard Skills

Building Design Systems
Prototyping

Graphic Design

User Testing

HTML/CSS

JavaScript (pure)

Agile Environments

(Kanban, Scrum, SAFe - Certified
Agile ScrumMaster)

Requirement Engineering

(Certified IREB Agile Primer)

Al-assisted Prototyping

Soft Skills

=T Public Speaking
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Team Organization
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Software (Selection)

Figma

Figma Make
Supernova

Axure

Maze

Miro

Balsamiq

Sketch

Claude Code
Cursor

Jira & Confluence
Adobe Suite (Ps, Ai, Pr, Ae)
ProCreate

Blender
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Career Coaching
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Crisis Communication
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Founding Member 2026

ADIS :

Joined adesso as UX/UI Lead Switzerland to develop the
adesso experience journey inside the DACH region for the
local Swiss branch of the company
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Co-Founder Promotion
Ally Craft UX Manager
49} L 2022 - 2023
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Certificate Education
Scrum Master Design Thinking Coach
2020 - 2021 U |g| .@.
Promotion ACCeﬂtU re Joined as UX/UI Team Lead delivering high quality products
_ _ in agile environments for some of the biggest companies in
Tea IT) Lea d gte 20lo = carly 2024 multiple industries worldwide.
s > 2018 - 2019
Joined as a Senior Interaction Designer, working on one of Data meer Promotion
the fastest end-to-end Big Data tools on the market - Se N iOr UX/U | D@Sig ner
2016 - 2017 [ ]
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Degree Started as an associate UX/Ul designer for some of the
| nfOSyS biggest Companies in Communication & High Tech in
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2012 - 2013
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Worked as UX/UI designer providing end-to-end solutions B razen
for small- & mid-sized companies. After leaving the

workforce, | remained a silent partner. CQ NCeE pJ[S
2011 - late 2012
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Design system

Health Insurance

What it was about

As a team lead of 10 designers, | have built a large-scale design system for a
leading German health insurer: a Figma Ul library from atoms to templates,

linked to a code Ul library through design tokens synchronised via Supernova.

A new component architecture separates functional controls from decorative
styling, cutting the variants of the regular button from 120 to 10. Versioning, a
changelog and status labels safeguard guality, while internal and external
teams build on one single source of truth.
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Verwendung

Varianten - Primary Button

Verhalten und Interaktion

Mehrzelige Buttan-Labels
Zustande

Modules -+ Stage Primary

Stage Primary

Die Stage Primary ist die Intro-Ebene einer Seite ab Level Null.
MNutzende werden mit einem Bild und prominenten Text in die
Seite oder Anwendung eingeflhrt. Es kann als eine Art
Schaufenster fir Inhalte verstanden werden.

Components =* Card Selact

Card Select

Card Selects sind kompakte Ul-Elemente, die Checkboxen
oder Radicbuttons, eine prignante Headline und optional
einen erkliarenden Text oder einleitendes lcon enthalten.
Dieses Element kombiniert Funktionalitat und Design und
erleichtert das Treffen von Entscheidungen durch eine klare
Benutzerfuhrung.

Ul Library 3.1.54

T B Copyright
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zur Arbeit

Fir Umwelt und Gesundheit
Llohnt es sich, in die Pedale zu
treten. Arbeitgeber haben viele
Maoglichkeiten, die Teilnahme
an der Aktion zu begleiten.

Ul Library 3.1.54

Fur wen mochten Sie einen
Pflegeantrag stellen?
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Fir mich selbst
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Fir eine pflegebediirftige
Person




Digital Transformation

Automotive Industries

What it was about

A digital transformation project aimed to revolutionize the distribution
channels of the company towards a heavily web-based approach. Joining
directly after the branding team was done, my main work was about defining
core user flows around the main navigation and the checkout process as a
whole. Talking to many key stakeholders put me in the best position to
emphasize accessibility and other crucial UX-issues early in the process.
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Konnektivitat
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Vorbestellung

Es ist ganz einfach. Sichere dir deinen vollstandsg
erstattbaren Pre-Order-voucher, und bestelle im
Mai 2023 zur Ausheferung im Sommar 2023
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lecnnical Product Design

Medical Diagnostics
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What it was about

Working in a highly regulated medical environment demanded precision and
flexibility while keeping the users specific needs in mind. The resulting
software is often used under extraordinary circumstances with users wearing
special gear (like gloves or goggles) and while they are under some time
pressure. Having a clear UX and high-class user flows, easy to follow and to
understand was my main focus.
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For a Swiss publisher of educational materials, | ran and evaluated a P ——— |
gualitative usability study of their pay-as-you-go platform for digital teaching
materials. Six teachers with different roles and levels of experience worked " et e e o G o,
through four core flows: login, overview & navigation, users & groups, and
lending & loan management. Task Success Rate, Expectation Measure and an i i e sl L
adapted UX Curve turned their behaviour into prioritised findings and concrete AT
design actions. =
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lustration & Services

Tobacco Industries

What it was about

In the effort to create something entirely new communication is key. But it is
not only the consumer who needs to be convinced: Revolutionizing a whole
Industry starts from within and needs to be properly communicated
throughout the company. | produced a modern “Service Blueprint” to illustrate
the whole cycle of a product, yet to be designed - even long before we had
any real market data. This helped everyone to grasp the revolutionary ideas
around a product line that set out to change everything.
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Digital Transformation

Online & Offshore Retall

What it was about

During this project we helped a traditional, German retailer to take the next
step into the digital world, by introducing the concept of a broader online
retailing system to them. This was an end-to-end effort including supply chain
management for a global operating client. While IP protection was very
Important, so was also the education on client side itself, helping them to
understand the necessities around the topic of a global UX, especially when it
comes to foreign markets. A different system around how to display prices
and logos and a huge emphasis on accessibility was the result.
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Design Transformation N THINKGD

WORKSHOP 20

THANK YOU EVERYONE
FOR THE GREAT TIME!

Energy Industries

What it was about

Putting yourself into the users shoes is always the best way while striving for
a better, more inclusive world, using UX-techniques. But what are these
techniques? How can | break out of my daily understanding of how processes
work? And what can | do, If I'm not considering my job as a very creative one?
These questions and many more are tackled by my design thinking
workshops, spanning from 1 - S days. They're presenting not only ideas, but
also tools to every client, to help them thinking out of the box.
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journey?
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Product Launch/Branding

Tobacco Industries

What it was about

International or interregional operating clients are always about understand
the necessity for market based change. In this management role | was part of
the huge effort to rebrand a whole industry. | was leading multiple teams,
which created a versatile design system, able to serve markets all around the
world, while discussing the results with the upper management in a very time
efficient manner. We ended up with a AEM cloud based system, that's capable

of being directly controlled by local markets, without breaking the overall I s b nced Feasbis i
brands CI in the process. Ay
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We’re on this journey
together.
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